clare&me

Al-powered automated mental health coach
serving a $186BN market




UNSP!

‘rapid breathing excessive worrying racing heart

Global Burden of Disease Study , 2017



Symptoms are growing exponentially,
Increasing the need for prevention.

+100%

people with
anxiety symptoms”

+40%

YoY demand for
psychiatric solutions

+4%
YoY therapists




Human capital is a scarcity -
without tech to bridge the gap the
mental health crisis will grow.



Remind me




Now is the right time.

Tech has Demand is
advanced growing

Shift to Self-help is
digital wanted

Stigma is
decreasing




Onboarding & Symptom
identification
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Over the last 2 weeks, how often have
you been bothered by not being able to
stop or control worrying?

“hoose one

Several days

More than half the
days

Nearly every day

Meet

Personalised with
human voice
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Personalise Clares
voice for you

Clare...

Individual
modules
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...and all of Clare's benefits.

Available anytime, Reduced stigma, Personalised to Reactive
anywhere no barriers, low costs user’s individual needs and proactive
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individual call times to Clare?

Thu 5, Aug
Todays Call: 5pm | want to...

< <

Call Now Reschedule

Monday
11:30h

reduce grow self
Stress confidence

edit
worry

less

Set time

have less
anxiety

sleep
better

Set time

) Pause Notes
Settime

work on
self growth

increase
happiness

Boost Self- (.
Confidence
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Your phone rings. It’s Clare.

relationship l_native
building 'languages

converses|  responds| y : \




Closed MVP 1.0 with
strong first traction.

160 >80 9.2
est user after 11 weeks daily users

>50 >3500 >1200 «.
aitlisted users ith Clare ree routes

clare&me own data from closed MVP, 21.09.21, test ended in October



And first users are already
hoticing symptom reduction.

Symptom reduction with talking to Clare Symptom reduction with talking to Clare

Symptoms Symptoms
Score 20 Score

1 11
9

7

WO W2 W4 w6 Week WO W2 W4 W6  Week

Female, 20 yrs old Male, 33 yrs old

4 (L 1
| would like to say that | feel better thanks ) With the daily calls | feel heard and
! to Clare/you” é thought of.

clare&me Anxiety diagnosis by Spitzer et al, 2006



D2C first, B2B & insurances
will be sales channels later.

“follow the user, else will follow”

monthly annual
¢12.99 /.99
monthly $156 per year $96 per year
mood tracking / diary daily exercises daily exercises
5 free phone calls phone calls / voice messages phone calls / voice messages

Sources: 1) based on headspace; all numbers in before taxes
clare&me ) p



Al-powered coaching bot.

individualized by Al

clare&me
DIFFERENTIATED
‘ BY AUDIO FIRST
o0 replika.ai «7 @Woebot
s youper ® 2017 """
2016 @ s
CJMN 2015
- . [ ]
actio pOdcaStS O mindshine ‘
' — L et 2016 __
mindfulness clinical protocol
¢
life-coaches .M
ANYONE
(@ HelloBetter
talk space

human-driven

clare&me



Unique approach, dialogue logic
and personalisation through data.

individualized
by Al

clare&me

DIFFERENTIATED
BY AUDIO FIRST

yo U pe r AL
2016

®
@ wuso
2015

O mindshine Clay
BLOOM
2018 2021 2020

clinical protocol




Two female founders, one virtual founder.

Co-Founder Co-Founder Co-Founder
Product & Business Psychology & Strategy CBT & Voice
celina@clareandme.com emilia@clareandme.com clare@clareandme.com
+49 170 4299895 in +49 176 72954280 in +49 157 35995561 in
O EBS= Universitit JUNEV M A'rl'

clare&me



Focusing on retention to strengthen
indicators of product market fit.

Q12023

accredited /
insurances /
B2B licensing

Q4 2022

new target

segments and
ETEGIS

Q3 2022
product market fit

and full product
launch

Q4 2021 monetisation and

June 2021 July 2021 ot closed beta
— —— ®- closed alpha
started working  closed alpha currently starting a release and
on Clare launch second MVP test via user testing

clare&me

the website in English
+ expanding the team



We use funds to strengthen
retention and product market fit.

MILESTONES
129% PﬂOd“ﬁt T — : : : User acquisition
14% * launch closed alpha and beta (native app in app store, in-app - new audience testing (bad habits, addiction)
0 calls) :
. e payment testing
* product market fit (superhuman approach) « marketing (content, website design, brand)
35% * user growth >10x
s e paying customer
» feature and integration development (eg. rasa and resemble)
39%
Curriculum Key hires
* situational curriculum » mobile app developer
« first effectiveness trials with research * back-end developer
) Marketing Operations partner * product designer
Product & Tech  HR * blog

*Marketing is a variable cost tied to our strong growth targets of >10x user growth
clare&me derived from headspace growth model depending on performance adaptable



CALL CLARE.
GET THERAPY.
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